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Q1/19 Results Highlights

B Consolidated revenue: +15.9% YoY

B Global GTV: +22.5% YoY

B Domestic E-Commerce GMS growth accelerated: +13.3% YoY
B Non-GAAP OlI: +270.5% YoY

B FinTech: Revenue growth strong at +22.1% YoY, Non-GAAP Ol +13.7% YoY
(excluding Rakuten Securities)

B Awarded 5G spectrum, and ongoing network construction for 4G MNO service
launch in October 2019

B Successful launch of new Rakuten Pay app
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Q1/19 Consolidated Results Summary

(JPY bn)

Revenue

Q1/18 ‘ Q1/19

Non-GAAP Operating Income

+15.9%

IFRS Operating Income

+270.5%

‘—

+304.5%

- Non-GAAP Operating Income and IFRS Operating Income at record highs
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Q1/19 Revenue and Operating Income

(JPY bn)

Domestic E-Commerce

Revenue 94.6 108.5 +14.7%
Operating Income 16.7 13.8 -17.5%
Others
Revenue 54.7 61.4 +12.3%
Operating Income -1.3 97.7 +98.9
Internet Services Segment
Revenue 149.3 170.0 +13.8%
Operaing Income 15.5 111.5 +620.8%
FinTech Segment
Revenue 93.6 114.2 +22.1%
Operating Income 20.4 20.1 -1.4%
Mobile Segment
Revenue 20.6 25.4 +23.2%
Operating Income -0.6 -6.4 -5.8
Adjustments
Revenue -21.6 -29.3 7.7
Operating Income -3.4 -1.2 -3.8
Consolidated
Revenue 241.9 280.3 +15.9%
Non-GAAP Operating Income 31.8 118.0 +270.5%
IFRS Operating Income 28.1 113.7 +304.5%

“Due to segment changes from Q1/19, Q1/18 values have been retroactively adjusted.
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Q1/19 Non-GAAP Operating Income Breakdown

(JPY bn)
Others
(excl. minority
investments,
Ebates rebranding
costs
5.3 0 )
__________ +0.9
Q1/18 0.3 -2.8
Gains from FinTech Domestic
Investment E-commerce
business

(excl. logistics
related investments,
costs)

Op

inve

Upfront investments for future growth
» Logistics-related investments, costs

+ NBA broadcasting rights*

+ Partnership costs

- Ebates rebranding costs, etc..

Mobile

-5.8

Q1/18
Operating Income

* NBA broadcasting rights are included in “Others”
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110.2

Q1/19
Gains from
Investment

business

Q1/19
Operating Income



5G Service Overview

B Awarded 100MHz in the 3.7GHz band and 400MHz in the 28GHz band
B Additional capital expenditure of approx. JPY 200bn, cumulative up to March, 2025

5G Bandwidth
Allocation

Planned Launch

April June March
2019 2020 2025

Capital Expenditure

approx. JPY 200bn

Cumulative amount for 6 years; 2019 - 2025
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Roadmap for 4G MNO Service Launch

O o) @) @)
. End-to-end tests in
4G spectrum Comprehensive : :
: ) a fully virtualized .
allocation from agreement with KDDI : : Pricing plan and
MIC including roamin cloud native mobile marketing strate
9 9 network 9 gy
Dec/17 Dec/18 May/19 Summer/19 Oct/19
-® ° ° ° ° @ - @---—---------- @ ----———-------- ®o---»>
Apr/18 Nov/18 Feb/19
Announcement Commenc_e | _CFIUS approval for Extensive tests
: construction of radio iInvestment at scale
of entry into stations in Altiostar
MNO business O O
O Planned
launch

* CFIUS = Committee on Foreign Investment in the United States
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Massive Expansion of the Rakuten Ecosystem

B Membership Value: +5.5% YoY to JPY 4.7tn

Q1/19
Membership Value

Y

4.7 tn

+5.5% YoY

(%

Membership Value
Target

ey 10 tn




Rakuten Ecosystem Membership Value

B Acceleration cross-use has increased active users, driving up membership value to JPY 4.7tn

(JPY tn)

0.4  .007 +0.01 4.7
+0.27 \

4. 5 One-off events reducing margins including
Ebates rebranding costs
Logistics-related investments / costs
Rakuten Securities margin decline

Q1 / 18 Cross-Use X Active Users X (LTV - CAC) Ql / 19
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Expansion of Cross-Use Ratio®

B Successful SPU program enhancing cross-use, resulting in an increased number of active users, contributing
to growth in membership value

70.1%
69.2% ©9-6%

68.1% ©68.4%

67.3%

Q116 Q2/16 Q3/16 Q4/16 Q1/17 Q217 Q3/17 Q4/17 Q118 Q2/18 Q3/18 Q4/18 Q1/19

*Number of Rakuten members who have utilized two or more Rakuten services during the past 12 months of the listed month (as of end Mar 2019)
(Applicable services limited to those which can earn Rakuten Super Points.)
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Rakuten Ecosystem

FinTech Rakuten Philosophy

Membership

Empowering Merchants,
R 97 People and Society

through Innovation and
Entrepreneurship

Platform
(MNO and Logistics etc)




Regional Strategy to Maximize Membership Value

Promotes Rakuten services’
@ implementation at local cities

Services tailored to the Local

needs of local residents
Local Govergments
Residents Laresl
Businesses

\.—.’ -® H“

Higher Membership Value

solution of Rakuten Services

(o

Y.

Offer a comprehensive and customized
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Expanded Partnership Agreements with Local Governments

B Comprehensive partnership agreements with 32 local governments,
including 12 prefectures, 17 cities, and 3 towns.

Hokkai-do 200977
Hokkai-do Kushiro-shi 2014/11

- Pref.City, Town.Village (two or more) Gifu Pref 2009/11 Tottori Pref 2019/
. . . ottori Fre
Pref Gifu Pref, Seki-shi  2010/3 ’
City Gifu Pref, Gifu-shi 501077 Aomori Pref,Ajigasawa-cho  2016/10
Town .

Gifu Pref Tajimi-shi 2010/10

Gifu Pref Ogaki-shi  2011/2 Ishikawa Pref
Gifu Pref, Hida-shi 2016/11 Kanazawa-shi

Iwate Pref 2009/6

2015/6 Iwate Pref, Yahaba-cho 2017/2

Iwate Pref, Kamaishi-shi 2g18/4

g

Fukushima Pref

Minamisoma-shi 201712

Hyogo Pref, Toyooka-shi  501g/10
~ Hyogo Pref, Kobe -shi 2018/12

Saitama Pref

2009/7 & -
Okinawa Pref 2011/2 b

Shimane Pref 2010/1

Hiroshima Pref, Jinsekikogen-cho 2017/9

Hiroshima Pref, Fukuyama-shi 2017/2 ot B T Kagoshima Pref
Nagasaki Pref, Iki-shi  2010/2 . AI_ChI_'Pref o 200977 Okinawa Pref
_ ‘ Kochi Pref 2008/12 _ Aichi-Pref, Kasugai-shi 2011/4
Oita Pref 2015/8 Y _
o Ehime Pref, Nara-Pref 2009/3
Kagoshima Pref, Satsumasendai-shi  2017/7 Matsuyama-shi 2009/6

Miyazaki Pref, Miyakonojo-shi 2019/2
Miyazaki Pref

2010/1
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Payment Strategy

B Protect the ID/IF Layer, while expanding the Payment Source Layer and Protocol Layer
B [everage strength in IDs x Points x Locations

Payment Source Layer

ID/IF" Layer

Protocol Layer

“|IF = Interface

R

5%

No.1 Membership

2
@ @

No.1 Merchant network

R
Edy

B

0
a7

No.1 Credit card
R ... No.1 Point
No.1 Online bank

ONE ID
Simple Ul
Secure Data

%’% New Protocol
BT New Technology
0
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Successful Launch of Fully Cashless Smart Stadiums

B Support of multiple protocols led to the successful launch of fully cashless smart stadiums

(2018 SEASON SENGLES=

r=7 3y =
JIETZARSI7 LR BEERIN— T =

Food & Drink Purchases Food & Drink Purchases

+50.2% vovr’ +26.7% vov’

Noevir Stadium Kobe Rakuten Seimei Park Miyagi

* Cashless event days in 2019 vs same game days in 2018

R 16
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Successful Launch of New Rakuten Pay App

Number of downloads

akuten & B
BEETRT - HEEE FEEXFewvia
S) 19,500 4,000 12,500
RPa ¥
d—F + QRiLLY 5. i 9 s
1234 5678 1234 5678 I i ; i /o
Loy
bt 5
- 2 f g {5 ey I O I
r-" +

* Number of downloads YaY, in the 2 weeks after launch (March 18 — 31, 2019)

R
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Point Partner Accelerating Growth with Addition of New Partners

Q1/19 GTV April/19 GTV

+66.6% +98.3%

I
2:532 RiRt ZfEI'ISHD N FamilyMart
O — e = = @ = = Q= =

April/19 July/19

‘ ﬂ-JFEBg November/19

SUNDRUG

R KOHNAN
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Rakuten ONE Delivery Expansion

Rakuten EXPRESS L . .
- o Logistics Business Alliances
Area / Coverage Expansion™
B Rakuten Super Logistics for Wowma!
TOk} zo gAMRTY I chD
Chiba Wowma! Merchants Rakuten Ichiba Merchants
Kanagawa QL2 H '_l @%

Osaka

Kyoto d 21%" | RakutenSUPERLOGISTICS |

B Mutual use of logistics network

d
@ 2% Population - Emgn,a : RGKUten

BIC CAMERA .com
ﬁﬂ coverage

*123 wards of Tokyo and 25 cities in metropolitan Tokyo, 6 wards of Saitama City and 6 other cities in Saitama Prefecture, 6 cities in Chiba Prefecture, Kawasaki City and Yokohama City in Kanagawa
Prefecture, the 24 wards of Osaka City and other 6 cities in Osaka Prefecture, and 6 cities in Kyoto Prefecture.
2 November 2017 to March 2019

R 19
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B FinTech Segment




Q1/19 FinTech Results Summary

(%

(JPY bn)
‘ S ‘ Operating ‘
Income
Card 51.9 +20.6% 9.8 +18.1%
Bank 21.6 +9.7% 6.6 +11.6%
Payment 6.4 +19.6% -1.2 -1.08
Life Insurance 7.7 -1.7% 1.0 +108.6%
General Insurance 8.7 - 0.2 -
Others 3.4 +83.5% 0.1 +0.03
FinTech Total excl. Securities 99.7 +27.3% 16.6 +13.7%
Securities 14.5 -4.8% 3.5 -39.6%
FinTech Total 114.2 +22.1% 20.1 -1.4%

21



Rakuten Card Results

B Operating Income +18.1% YoY from growth in shopping transactions and revolving balances

51316 01,853

QY mm) 47,480
4o7a, 43093 43,005 45,323 evente
37,099 39,824 7% +20.6% YoY
Operating Income
/_'ﬂ.&.l%YOY
7.832 7389 (7,725 8,149 (8332 8,580 8,679 7513 9,842

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

22
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Rakuten Card KPIs™(1)

Card Shopping Transaction Value Shopping Revolving Balance
3PV bn) +24.8% YoY 3PV bn) +21.4% YoY
\ N\
2,105.9 2,110.6 543.4

517.1

Q1/18 Q2/18 Q3/18 Q4/18 Q1/19 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

* Calculated on a managerial accounting basis, using different definitions from data in the Appendix.
Detailed credit card data is shown in the Appendix. Revolving balance is calculated on a principal basis.

= 23



Rakuten Card KPIs’(2)

Shopping Revolving and Cash Advances Balances

634.5 Cash Advances
579.3 606.0 +22.2% YoY

549.1 1174 124.3
114.1

108.4
101.7

Shopping Revolving
+21.4% YoY

Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

* Calculated on a managerial accounting basis, using different definitions from data in the Appendix.
Detailed credit card data is shown in the Appendix. Revolving balance is calculated on a principal basis

24



Rakuten Card Number of Cardholders surpassed 17mm

B Number of cardholders surpassed 17mm in March 2019, and continues to grow at a record pace

17mm
16mm
15mm
14mm
13mm
12mm
11mm
7 Months
10mm 7 Months G——
9 Months ey
8 Months
9 Months
8 Months
8 Months
M
Jul/14 Mar/15 Nov/15 Aug/16 Apr/17 Jan/18 Aug/18 Mar/19

R 25



Rakuten Bank Results

B Operating Income +11.6% YoY due to increase in loan receivables

(JPY mm) )1 ot
19759 19737 20,400 20,902 21,432
18,606 19,048 ' , .

17,923 ’ +9.7% YoY

475 6,629 6,620 6,641
4osg 5569 5398 5,858 5949 6,

Operating Income
I I I I I I I I I o

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

(%
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Rakuten Bank: Deposits™!

Other Deposits™

JPY b 2,611.2 +7.3% YoY
( " 2,480.6 _ _
70.2 Time Deposits
2105.2 2,227.8 +15.3% YoY
P 69.4 /
2’(.?71 2‘2 67.0 708.7

645.5
611.9

Ordinary Deposits
+37.8% YoY

Mar/18 Jun/18 Sep/18 Dec/18 Mar/19

*1 Based on IFRS which includes derivatives in structured term deposits.
*2 Other deposits include deposits in foreign currencies and others.

= 27



Rakuten Bank: Loan Receivables Balance

(JPY bn)

(o

801.6

Mar/18

835.4

Jun/18

871.7

131.9

Sep/18

906.3

142.7

Dec/18

951.3

151.6

Mar/19

Others
+34.0% YoY

Housing Loans
+34.8% YoY

Rakuten Bank
Super Loans
+0.0% YoY

/

28



Rakuten Securities Results

B Operating Income -39.6% YoY due to weaker domestic stock market

(JPY mm) 14,599 15,271 14,430 14,646 15,335 14 532

12,412 Revenue
11,446 12,190 -4.8% YoY

Operating Income

-39 6% YoY.
9,800 8776 5575 5467 4,972

4,515 4,435
3,554 I I I I I I I 3490

Q'I/'I? Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

29
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Rakuten Life Insurance Results

B Termination of low margin reinsurance policies caused a decline in revenue, however insurance premiums
continue to show strong growth, resulting in Ol +108.6% YoY

Revenue Operating Income

(pr mm) -7.7% YoY (pr mm) +108.6% YoY
\ N\

7515 7.519 7,730

8,372

956 992

907 918

475

Q1/18 Q2/18 Q3/18 Q4/18 Q1/19 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

30
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Bl internet Services Segment
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Domestic E-Commerce GMS 1723

977.2

(JPY bn)

869.0 856.3 875.0 +13.3% YoY

7727 772.0 806.1

736.8 4

703.6

Q117 Q217 Q317 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

*1 Domestic E-Commerce GMS includes consumption tax. Consumption tax not included in GMS for businesses not required to pay consumption tax.
GMS comprises Ichiba, Travel GTV on checkout basis, Books, Golf, Ticket, Brand Avenue, Dream businesses, Rakoo, Beauty, Mart, Delivery, Rakuten Direct, Car Life, Coupon,
Rakuma, Rakuten Delivery Premium, Rebates, Raxy, Rakuten Seiyu Netsuper, etc.

*2 Definition of GMS for first party businesses was revised mainly upon the merger between Soukai Drug and Kenko.com. This resulted in retroactive adjustments to
Domestic E-Commerce GMS in Q3/17

*3 Eliminated internal transactions in some businesses from Q1/19. This has resulted in retroactive adjustments.

(=
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Domestic E-Commerce Results”

119,930
(JPY mm) 108,528

102,814 08.506 102,900 | Revenue
95,984 94,585 +14,7% YoY

85,442 90,843

Operating Loss
-17.5% YoY

Excluding investments and
logistics-related costs

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

* Domestic E-Commerce = Ichiba, Travel, Books, Golf, Ticket, Brand Avenue, Dream businesses, Rakoo, Beauty, Mart, Delivery, Rakuten Direct, Logistics
Car Life, Coupon, Rakuma, Rakuten Delivery Premium, etc.

R
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Q1/19 Domestic E-Commerce Operating Income Breakdown

(JPY bn)

+2.0

Growth of Marketplace
business

- Rakuten Ichiba

- Rakuten Travel

- Rakuten GORA etc.

Logistics-related investments / costs
etc.

In

- Rakuten Brand Avenue

- Rakuten Books

- Rakuten BIC

- Rakuten Seiyu Netsuper etc.

vesting phase business
Rakuma

Q1/18
Domestic E-Commerce
Operating Income

(%

Q1/19
Domestic E-Commerce
Operating Income
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Mobile™ Results

B Expanding investment in mobile shop network for MNO launch in Oct 2019

(IPY mm) 25.363
23,702 23,668 :

o 7ey 2059 21,902
17,278 ’ Revenue

15,419 16,034 +23.2% YoY

Operating Loss
-5./87/mm YoY

= ] ] . - ] I e
1,189 1697 -1,906 -1,337 038 5 q75 I I

5384 4,972
-6,425
Q117 Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

*Mobile segment includes Rakuten Communications, MNO business, MVNE & O businesses, Rakuten Viber, and Energy businesses.

R
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Rakuten Mobile Shop Network

(%

No. of shops
(May 2019)

500

Kyushu,/Okinawa Area

Fukuoka 12
Saga 2
Nagasaki 3
Kumamoto 4
Oita 4
Miyazaki 3

4

8

Kagoshima

Shikoku Area Chugoku Area
Tekushima 2 Tottori 1
Kagawa 3 Shimane 1
Ehime 4 Okayama

Kochi 1 Hiroshima 13
Total 10 Yamaguchi

Total

Shiga
Kyoto
Osaka

12
47

Hyogo
Nara
Wakayama
Total

Hokuriku/Koshinetsu

Hc‘ikk;‘ii’do;"Tohoku

Area __Area
Niigata 17 )/ Hokkaido
Toyama 3 Aomori
Ishikawa 4 —) ),,— lwate
Fukui 2 /’ (7 Mivagi
Yamanashi 2/ / Akita
Nagano r ] J Yamagata
Fukushima
Total
Kanto Area
Ibaraki 7
Tochigi 4
Gunma 10
Saitama 33
Chiba 21
TE\cSI:ai Arec;/ fokye o1
vy 5 Kanagawa 33
Shizuoka 13 Total 19
Aichi 40
Mie 8
Total 70

w

42
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Rakuten Mobile Users’ Cross-Use of other Rakuten Services’

Bank
/—Rak_j'_t_el Ichiba —\ /—RMn Trqve|—\ /— Rq_k_l_Jt_en %ffﬁf‘?—\
o) o) o)
\ 0/0 / \ OA U\ 64’ J

*Utilization rate of each Rakuten service by Rakuten Mobile users as of March 2019

R



B Ad Business
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Ad Business: Growth Analysis

B External advertiser sales driven by strong results from internal assets (inventory, data, etc.)

B Steady growth in external advertiser sales driven by utilization of ad inve

ntories and data .

Firstly from approaching external advertisers, and secondly from utilizing external ad inventories

Ad Revenue*

+19.5%
YoY

[Inventory]

Internal
(Rakuten site)

[Advertiser]

External (National Brand)

+5.1%
YoY
2nd Step

External

+9.3%
YoY

Internal (Ichiba Merchants, etc.)

* Revenue includes internal transactions.

R
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Growth Strategy: Targeting JPY200bn* Revenue in 2021

B Aiming for higher growth through internal inventory revenue from Ichiba, Travel, etc., and extension of
business with external advertisers.

[Advertiser]
External (National Brands)

New Product * RMP - Brand Gateway

+ Rakuten Pasha * RMP - Customer Expansion

* RMP - Trading Desk

[Inventory]

Internal
(Rakuten site)

External

Current Advertising Revenue * RMP - AdRaoll

Rakuten Ichit
Rakuten Travel, efC:

Internal (lchiba Merchants, etc.)

* Revenue includes internal transactions.

R

41



Ad Business Strategy: 020 Marketing

B Strengthen O20 marketing to provide high-efficiency advertising
B Launched Rakuten Pasha, a “pay-for-success” type advertising platform on February 4, 2019, where

advertisers give Rakuten points to users who buy products at retail stores, attracting customers effectively by
utilizing advertising distributions of Rakuten services.

M I H A Rakuten Other advertising
Super Point Screen distributions
Influencer talent agency Point rewards app

Attract
Customers
Clients

Rakuten Pasha

ﬁ Order

Advertisers

RyE/SIE. BVWL W,

OHAYO

‘ Get Promo code 2’
J! E! Buy
‘D 8| l

Real shop Rakuten user’s Rece'pt s

photo Rakuten — «fummm Stores
Purchasing data data members

2,

Rakuten Super Points

Realize high-quality user analytics based on Rakuten IDs and O20 point marketing
B 42
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Total Global GTV 12

(JPY tn)
4 1 +22.5% YoY

/

Q117 Q2117 Q317 Q417 Q118 Q2/18 Q3/18 Q4/18 Q1/19

*1 Global Gross Transaction Value = Domestic E-Commerce GMS + Credit Card GTV + Edy GTV + Rakuten Pay GTV+ Rakuten Point Card GTV + Overseas E-Commerce GMS +
Ebates GMS + Digital Contents GTV + Rakuten Marketing GTV
*2Includes intercompany transactions for settlement and affiliate services

(=
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Rakuten Group: Balance Sheets (As of March 31, 2019)

Cash and
cash Bonds andg
ECUivalents) horrowing
1,080.2 1,405.7
Financial
assets | Financial
for licabilities
seCUrities fior
[3iz seCUrities
1,873 [3iz
1,751.2

nwastmen
SECurities

dind loans fgr
Lanking bid
1 H;'.:-Jn Deposits cash and
for cash Bondsand
Loansfor | banking squivalents bormeings
b redit card biz 7915 194.2
biz 248132 cashand
1,461.7 Cashand  gondsand cash and cash  Bondsand
cash borrowings cash equivalents borrowings
squvalents  gpyg souivdlents 72.9 150.0
128.8 Deposits 57.4
Cther INwEstmen fOr. L Financial =
other [ li0bilities sutfordinated Honds Hu,itiﬂ] |Z-G:‘Ikln':‘1 o asere | Financial chsgsﬂ”d ”q?-fi'?i“{ir._,s
= 1.286.7 = iz Bonds ar " - liabilities o
assets Other Other gndloans fgr . o o Other Lﬁ!“”o’d harrowings I'-::IOI'T'T't'r'—*s for for Other  equivalents 332
22542 Qssets, liabilities |-'G?"”:';""é:'19'-"- liabiities [0 “T N 2000 | 1S a g T L securities | labilities 5.5 Total
1,784.2 EG1.5 2,128, ANz T : iz TThis 12.4 otal
Total T B2 1 ramz 18668 | Dz Other  netssets
=it (L it =T ELE i _ Tatal — Total " 1,745.3 Total  gssets, 652 27.4
alnd | oilg [t Qasets el net qssats == Net assets a—
assets, 2.1 Ty s O5Sets, 2253 jzeg A2 959
Total Assets 7,801.3 Total Assets 19120 Total Assets  3,002.4 Total Assets  1,734.8 Total Assets 20066 Total Assets 607
Rakuten Group Rakuten. Inc Rakuten Bank. Ltd Rakuten Card Rakuten Rakuten
T P Co., Ltd. Securities, Inc.  Life Insurance Co., Ltd.

(Consolidated)

“1 Rakuten, Inc., Rakuten Bank, Ltd., Rakuten Card Co., Ltd., Rakuten Securities, Inc., Rakuten Life Insurance Co., Ltd., and Rakuten General Insurance Co., Ltd.

are based on IFRS non-consolidated balance sheets.
*2 Bonds and borrowings = Corporate bonds + CP + Borrowings

R

Graph legend

(JPY bn)

Cashand
cash
equivalents

Bondsand
borrowings

Other
assets

Other
liabilities

Total net

assets

Cash and

cash

Cther
licabilities,
3325

aquivdlents, 24.3

Other

55215, 264.1

Tatal
net 55215,
54.9

Total Assets

3384

Rakuten
General Insurance
Co., Ltd.
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Cash Flow Breakdown: Jan-Mar, 2019

(JPY bn)
Balance of cash - --------=-==-=--------- ST il \ T ‘. Balance of cash
Dec 31, 2018 ' Non-Financial Businesses Financial Businesses ! E Invel\gf(rﬁénts Common ! Mar 31, 2019
X ' 1080.3
L | [

A
4 Y4 A

Operating Investing

------ 123 342 Financing

1
1
1
1
1
1
1
1
1
1
1
1
1
LS

Profit (adjusted) Change in

]

1

1

1

1

1 . . ) .

Operating Investing Financing 1 , n o sofeRBew—

1

! AL A e e 3 . 6 7 . 3
1

1

1

1

1

1

1

1

1

1

Increase in cash and
cash equivalents

Increase in cash and
cash equivalents

Increase in cash and
cash equivalents

- e e e e e e e e e e e e e e e e e e e e e e e e e e e

! / investment 182 .4
! 212 .. - 24.2 securities

! : 86.7 \

E Operating CF |

1| (Excl. Tax) |

! | Change in Tax Other investing CF
! | assets &

: | liabilities

9.8 259 13.8

___________________________________________________________________________________

* “M&A and investments” includes “Increase and Decrease in restricted deposits”, “Purchase of investment securities” “Acquisition of investments in associates
and joint ventures” and “Proceeds from sales and redemption of investment securities” of Non-Financial activities in addition to “Acquisition of subsidiaries”
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Rakuten Card: Allowance for Doubtful Accounts
(@1/18- including IFRS9 impact)

Expenses related to doubtful accounts

Q2/18

Q3/18
9,515

10,403

Ratio of expenses related to doubtful accounts

2.27%

2.31%

Q3/18
Rakuten Card 1,217,549 1,263,110 1,317,899 1,502,530 1,502,864 23.4%
Stage 1 (Normal) 1,148,457 1,196,212 1,248,131 1,433,457 1,430,687 24.6%
Stage 2 (1-2 months delinquent) 11,541 8,876 10,040 8,862 10,705 -7.2%
Stage 3 (3 months-and-over-delinquent/Restructured Loans) 57,551 58,023 59,727 60,211 61,472 6.8%
Rakuten Bank Super Loans 388,818 387,696 387,662 387,863 390,177 0.3%
Stage 1 (Normal/Credit gurantees ) 352,702 350,442 349,683 350,184 351,810 -0.3%
Stage 2 (30 days-and-over-delinquent/Credit gurantees 2) 161 175 195 143 165 2.3%
Stage 3 (Foreclosed credit guarantees) 35,954 37,079 37,784 37,536 38,202 6.3%
Others 1,563 1,504 1,472 1,430 1,378 -11.8%
Total balance of loan receivables 1,607,929 1,652,310 1,707,032 1,891,823 1,894,419 17.8%
Allowance for doubtful accounts 86,560 86,412 88,519 88,741 90,291 4.3%
Write-off for bad debt™ 8,395 8,222 7,366 10,183 7,645 -8.9%
1 Ratio of expenses related to doubtful accounts
= (Expenses related to doubtful accounts) / (average of total balance of loan receivables at beginning and end of the period) x 4
*2 Balance of Rakuten Bank Super Loans guaranteed by Rakuten Card
*3 Including allowance for credit guarantees from Q1/18
*4 Write-off for bad debt includes loss on transfer of loan receivables
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Rakuten Insurance Group Strategy

* Online application for P~
Bicycle Insurance (2018/10/22~)

« Expansion of Pet Insurance

(Surpassed JPY100mm in March 2019
New Business ANP)

« Super Simple Insurance
+ Extended warranty for home appliances

* Online application for
Household Insurance (2019/2/1~)

* Online application for Golfer’s
Insurance (2019/3/112~)

* Online application for Travel
Insurance (2019/3/27~)

R

~—

Communications

Sports & Culture

Complementary Insurance
Casualty Insurance to Members

Fire insurance for homeowners

Securities

V

Insurance

Online application for Fire
Insurance (2018/12/12~)

Cross-sales within Rakuten
Insurance Holdings
(e.g. Pet Insurance)
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Bl internet Services Segment
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An example of comprehensive partnership agreements with local

governments

B Offer customized and comprehensive Rakuten services to each local city

Example of Yahaba-city, lwate

Rakuten Rakuten RakutenL It
ehiba g — Rakuten Travel
ol ASELE wr ) e
7~ RN pAs/~
2 Z
\ Sol=0=.,. | B 8
= LA
&Y :00200. Sk
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> CHMENEECSS
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SBEALLERAEELA HD TR, bOE
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Rakuten Viber
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G
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Rakuten University
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Q1/19 Rakuten Ichiba Mobile GMS Ratio’

73.1%

Up 6.6 Points YoY

* Mobile GMS Ratio = Ichiba mobile GMS / Total Ichiba GMS (includes feature phones, smartphones, and tablets)

R
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Rakuten Card Share of Rakuten Ichiba GMS

B Share of Rakuten Card payment in Ichiba GMS is consistently growing

59.4% 59.4%
58.1% 58.5% ’

56.7%

56.7%
54 8% ©9-8% 54 9% 25.6%

94.2%

Jan/18 Feb/18 Mar/18 Apr/18 May/18 Jun/18 Jul/18 Aug/18 Sep/18 Oct/18 Nov/18 Dec/18 Jan/19 Feb/19 Mar/19

(%
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Ebates GMS®

4,219

(USD mm) 3,685

2,686
2,494 2,537

2157 2,202 2,259

1,808

Q1/17 Q2/17 Q3/17 Q4/17 Q1/18 Q2/18 Q3/18 Q4/18 Q1/19

*Includes Cartera acquired in Q1/17, ShopStyle acquired in Q2/17
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Ebates Operating Income”

(=

(USD mm)
29.0
14.7
12.8
7.9
Q1/17 Q2/17 Q3/17 Q4/17

* Includes Cartera acquired in Q1/17, ShopStyle acquired in Q2/17, and Rebates
* Excludes rebranding cost of USD 36.3 million.

10.7

Q1/18

21.4

Q2/18

13.8

Q3/18

22.9

Q4/18

Q1/19
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Performance of Investment Business

(USD mm)

1,985

Initial investment
(2012 to date)

(=

Gain

4,366

Fair value
(As of March 2019)
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Investment Business Portfolio

Internet
(@ Pinterest SHOPBACK
o} carousell
oseman - & epic!
FinTech
OBlueVine A Upstart

e dCOIMS g simplesurance

N\ folio

Currencycloud

(o

Ride Sharing

lgﬂ wareem

GO/ JEK @ cabify

Healthcare

Rakuten Medical
Genesis Healthcare

£ airweave

59



Bl Mobile Segment




Viber Unique IDs’

(Million IDs)

Dec/17 Mar/18

* Unique IDs: Unique phone numbers excluding deactivations

R

Jun/18

Sep/18

Dec/18

1,095

Mar/19
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Viber Revenue’

B Monetization accelerating from strong growth in both Telco (Viber in/Out) and content revenue

R

Content

57%

Total revenue
+29.8% YoY

Content

60%

Telco
o
Q1/18 Q1/19

* Telco: Viber Out, In. Content: Service messages, ads, stickers and others
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Rakuten’s ESG

Rakuten’s Materiality

« 1In 2017, establishment of Rakuten’s materiality = list of
concerns that Rakuten has a responsibility to address to
realize long-term business growth

« Based on results, redefinition of sustainability action plan

* Improvement of sustainability reporting = ESG
(Environmental, Social, Governance) information disclosure

» Redefinition of philanthropic activity priorities
« Launch of projects based on new priorities

2019 ESG reporting actions

» Greater focus on ESG information in corporate
communication (web, annual report)

» Proactive review of ESG evaluation (FTSE, MSCI)
* Improvement of ESG survey answers (DJSI, CDP)

(o

Very important

Importance to stakeholders

(5]
(3]
(4]
(8]
o® o
eo0 ?
(16)

Important

@ Safety and quality

1. Data security and customer privacy
2. Service accessibility and affordability
3. Service safety and quality

@ Responsible practices

4. Anti-competitive practice prevention
5 Responsible information usage
(labeling, marketing)

6. Sustainable consumption behaviors
7. Responsible supply chain

Importance to Rakuten Very important

® Talent attraction and development

8. Diversity and equality
9. Skill development and benefits
10. Workplace safety

Environment protection ® Local communities

14. Entrepreneurship and innovation
15. Disaster relief
16. Future generations

11. Packaging
12. Climate change
13. Biological diversity
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Q1/19 ESG reporting

ESG information disclosure

Rakuten AboutUs  Rakuten Innovation  MediaRoom Investors  Sustainability — Careers

ESG Information

Rakuten insists on transparency in all communication with stakeholders
and shares ESG (environmental, social, governance) information to illustrate how our commitment
to the highest ethical standards translates into concrete actions.

> READ MORE

GOVERNANCE

Wwith guidance from Rakuten Brand Concepts, we adopt and implement measures that enhance our corporate governance and help us to
realize our goal of becoming a Global Innovation Company.

Corporate Governance Compliance and Risk Management

Rigorous corporate governance is our Tax Strategy Rules are carefully enforced to address
highest priority in order to maximize risk factors that could hinder the

Guided by the Rakuten Group Code of "
corporate value. achievement of our business goals.
Ethics, we ensure that all our

companies comply with regulatory
requirements.

> READ MORE > READ MORE > READ MORE

Renewal of sustainability pages on corporate website in Jan. with
focus on ESG information. Global sustainability reporting
standards (GRI) and ESG agencies’ requirements used as
reference to built content.

New topics such as environment or human rights.

ESG ratings

FTSE  msci

Review of evaluation in Jan-Feb Review of evaluation in Mar-Apr
Results announced in June Results announced in June

Q2

Dow Jones q:‘
Sustainability Indices CDP

Survey answered in Apr-May Survey answered in Apr-Jul
Results announced in September Results announced in December

(%
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This presentation includes forward-looking statements that reflect management’s current assumptions and expectations of future events, and
accordingly, they are inherently susceptible to uncertainties and changes in circumstances and are not guarantees of future performance. Actual
results may differ materially, for a wide range of possible reasons, including general industry and market conditions and general international economic
conditions. In light of the many risks and uncertainties, you are advised not to put undue reliance on these statements. The management targets
included in this presentation are not projections, and do not represent management’s current estimates of future performance. Rather, they represent
targets that management strive to achieve through the successful implementation of the Company’s business strategies. The Company may be
unsuccessful in implementing its business strategies, and management may fail to achieve its targets. The Company is under no obligation - and
expressly disclaims any such obligation - to update or alter its forward-looking statements. Names and logos of companies, products, and services and
such that appear in this material are trademarks or registered marks of their respective companies.
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